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by kate hamilton

Spas across the country have made significant efforts 1o supply unique niche
offerings in an ever-growing industry. Differenuiation is of peak imponance
when creating an environment that is not only a getaway from daily stresses,
bus also a flexible retreat that meets the varied needs of a client

Providing unique, specialized services 1o clientele can sct 2 spa above its
competition. Whether simply offering 2 take-home gift or refreshmenns during
a service, going that extra mile leaves a lasting impression. Even more impres-
sive is presenting services that benefit the client in substantial ways.

Adding 1o the comfort and relvation experience of a client can be as
simple as providing day care at a spa facility, assisting the busy mom with
children in tow. Custom wiloring and shoe services suppon the hardworking
Tusinessperson attempting 1o fit a spa wreament into their busy day. A variety
of options can take a spa from a teatment supplier to a complete life-
enhancing experience.

Learn what spas across the country have done to aid the busy lifestyles of
their clientele, integrating specialized services and amenities that not only
4 s1ep beyond skin care treatmenas. bt also make a difference in a client’s hife.
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Girls' night in

S$pa partics are great add-on packages that are growing in popularity. As the
spa industry’s own version of a Tupperware or Pampered Chel party, hosting
themed gatherings in a home environment can be fun for the chient, as well as
financially beneficial to the spa. Occasions for parties can include birthdays.
grad 3 work p bridal partics and baby showers;
or they can be thrown “just because.”

San Diegos Puur Spa offers its Mohile Spa Service where qualified. licensed
spa professtonals educate clients about products and skin care in the comfort
of their own homes. Owmer Kirsting Schulf created a one-stop shopping expe-
rience that brings the spa direatly to cliemis. “People seem to have less time to
devote 1o themsclves. but, a1 the same time, they are more educated and more
open 10 the fdea of preventive wellness care, inside and out,” she says

Adding mobile services 10 an existing spas menu can be fairly easy. Schufl
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1y can add an air of convenience for your cli-

s persorally. Hansdale, New York-based spa Enhance
i Body Spa provides such services 1o its clients. “We
ly ke restaurant reservations, run errands such as

picking up grocery items from the supermarket. send flowers and
firusia baskets on clients’ behalf, and make doctor appoiniments,”
says co-owmer Bonnie Hagen.

Tots in tow

A day packed with work and errands leaves little room for
fisting in a spa trearment, especially for cliems with kids. Finding
day care for an hour can become complicated and expensive.
Inzegrating a day care Facility with a spa can encourage cliemt
wisits that otherwise would be impossible

At Grand Traverse Reson and Spa in Acme, Michigan, a
licensed day care facility is located conveniently across the hall
from the spa. Members, clients and employees are welcome 1o
utilize the on-site child care. “Our membees and chients enjoy this,
a5 1 allows them to attend functions while their children remain
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